FLEISHMANHILLARD

3 2016 CEO
OMMUNICATIONS

Tracking Report



)

\\l
\IE

ﬁ Q3 2016 Report Overview

As CEOs increase their public profile, how do they communicate compared to
their peers and CEOs in other sectors? What are they what couldthey be¢
talking about beyond earnings to positively impact stakeholder relationships and
business goals?

Apple

Google
CEO communications play a crucial role in how the public perceives a company.
This is whyFleishmanHillardhas been tracking CEEOmmunications for the first Microsoft
three quarters of 2016.
Thisreport highlights thevisibility, public statements and topics of 30 influential Amazon
U.S. CEOs to identify dominant language, messaging, positioning and best
practices. HP Inc
The selected CEOs were identified® dza Ay 3 C2NIlidzy SQa das
Ly d SNBNISHERQA N} yRaé YR (KS C2Nlidy$s | Facebook
of top U.S. companies.

AT&T

Each CEO was tracked iniigr media and other notable media placements as
well as their individual social channels

Technology | Healthcare Manufacturing
CVS

Consumer Goods

and Services

Goldman Sachs Boeing CocaCola
UnitedHealth Citigroup General Electric McDonalds
Johnsor& .
JP Morgan Chase Ford Motor Disney
Johnson
Pfizer Berkshire Hathaway General Motors Nike
Merck American Express Tesla Walmart
MetLife Southwest
AlIG Delta Airlines



EXECUTIVEUMMARY

WHAT ARE
CEOs saying?

Despite a decrease in earnings conversation among the
individual sectorgarningsemained one of the priority topics
of CEQonversation overalbr the third consecutive quarter.
There is also a consistently high volume of tholegdership
conversation regarding theture of thetechnologyand
manufacturing industries as well @anversation regarding
CSR programs

Technology CEOs continued to speak about the widest variety
of topics They hada large portion of conversation regarding
CSR, companyilestones, global expansiamd industry

trends.

One interesting conversation trend is the growth of
conversation surrounding the technology sector speaking about
manufacturing and the manufacturing sector speaking about
technologyThis can be attributed to products such as

Cl OSo 2 2-po@éred plant anbledfriving vehicles

which are beginning to blur the lines between manufacturing
andtechnology

WHERE ARE THE&aying it?

For the first timethisyear, sociainedia surpassed traditionaledia as the primary
media type with a 23 percent increase in social conversdtion is largely driven by
the tech and manufacturing sectors.

Social medigemains theprimary platformfor a wider variety of topics includi@pR
and thought leadership discussionsaditional media is more focused on earnings
and products but is beginning to see expansion into moretraalitional topics

and industry trends.
- in Q3?2
e (O :
Overall, CEOs are beginning to comment on a wider varigpiosuch as CSR, new
products and world issuek past quarters, earnings were the number 1 topic in
every sector. Though it was still a prominent topic across all sectors, earnings only
remains the top topic of the healthcare sector.

Finance CEOs were significantly more active than in past quatiessfrequently
commented on the U.S. election and, notably, have also started to discuss CSR and
use more peopkéocused language.

Consumer CEO global conversatienreasedvith no specific globainnouncements.
Theyhavebeen increasingly focused on CSR and crisis/issa@siunications.

For the first time this yeaManufacturingCEOs have pass€dchnologfCEOs in terms

of volume This can be attributed to the growing trend of technology and thought
leadership in the manufacturing industry on topics such as autonomous vehicles and
women in the workplace.



Q3 2016

All Sectors
TREND ANALYSIS

A

CEGCconversation continued to focus mostly on
longterm business performance. However,
earnings conversation has significantly decrease
and we have seen a large increase in CEOs
commenting on a wider variety of topics including
thought leadership and CSR. There has also beg
an increase in political discussions as a result of
the election.

CEOs continued to frequently discthesir
customers and the role of their products in the
lives of theircustomers.

Elon Musk was the most active CEO this quarter
replacing Mark Zuckerberg, who was the most
active in the previous two quarters.

This quarter was also the first quarter this year
where social media surpassed traditional media
coverage. This is largely driven by the tech and
manufacturing sectors.

Manufacturing CEOs are continuing to increase
their visibility quarter by quarter, while every
other sector has decreased in activity in Q3.

Most Active Overall CEBlon Musk, Tesla

The following graphic illustrates the most commonly used
WordsbyCEOs(JuIyl September 302016)
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Conversation by Media Type Conversation by Context

44%

m Traditional m Proactive

m Neutral

23%

Social
Reactive

Sector Volume by Quarter

mQl mQ2 mQ3

Conversation by Situation

H Earnings
W Thought Leadership
mCSR
m Announcement
H Product
m World Issues
H Business Strategy
m Crisis
New Products
m Politics
Company Milestone
M Industry Trends
Personal
H Partners/ M&A
Conference/Event
m World Visit
Pop Culture
H Interview/Profile
Competitor
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By Sector

Manufacturing
Elon Musk,
Tesla

Elon MuskCEO ofesla,
was the most active CEO
of the manufacturing
sectorin Q32016 in both
traditional and social
media. He was also the
most active CEO overall.
He frequently spoke aboy
I RO yOSYSy 3
autopilot technology and
the autonomous vehicles
industry as well as long
term business/innovation
goals including plans to
explore life on Mars.

—

Technology:

Mark Zuckerberg,
Facebook

Mark ZuckerbergCEO of
Facebookwas the most
active CEO of the
technology sectoin Q3
2016. While he was not the
most active in traditional
media,he was significantly
more active on social media
thayi otited & thiseRtar.

He frequently spokabout
company milestones as well
& CI Oftsh 221 Q4
successful flight of their
solarpoweredplane. He
also consistently shared
updates from his global
networking tour.

Healthcare:
Alex Gorsky ,
Johnson & Johnson

AlexGorsky CEO of
Johnson & Johnsowas
the most active CEO of
the healthcare sectoin

Q3 2016Like other CEOs
in the sector, he does
not have a social media
presenceHe provided
commentary on industry
wide topics such as
general health and
wellness, drug prices and
biosimilars He also

spoke publicly about
earnings.

Financial Services:
Jamie Dimon ,
JP Morgan Chase

JamieDimon CEO ofP
Morgan Chasayas the
most active CEO of the
financial servicesector in
Q3 2016 Like other CEOs ii
the sector, he does not
have a social media
presenceHe frequently
spokeabout the larger
economic landscape. Thes
G2LA0O& Breki®t dz
fed interest rates, the
strength of the US
economy, and European
regulators and banks.
Notably, he also spoke
publically about employee

relations.

Consumer Goods & Services
Steve Easterbrook,
Mc Donal dos

Steve Easterbrook, CEO
ofa OR 2 Y, lwaskhe a
most active CEO of the
consumer sector in Q3
2016 in both traditional
and social medidle
frequently spokebout
product changes such as
the expansion of their
breakfast offering and

R S Rheidcagefree egg

initiative. He also
discussed employee
wages and industry
trends.



SECTOR VISIBILITY

By company

Healthcare

Consumer Good
and Service

Financial Servic

Technology

Manufacturing
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Top 10 Topics s
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By Media Type and Sector Q3 2016

Manufacturing Financial Services
30
60 25 MEDIA ANALYSIS
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20 m Social 12 m Social A While earnings continued to be announced
10 I 0 I I B B S through traditional media, social media was
0 M N s = o. P A S the overall CEO communication channel of
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Q3 2016

Manufacturing
TREND ANALYSIS

A

Similar to Q2, the manufacturing sector was more
active on social than most other sectors, driven by
Elon Musk of Tesla and Mary Barra of General
Motors. However, overall volume in the sector
has increased since Q2 and Manufacturing is now
the most active sector.

This sector was the most activeaimnouncements

andthought leadershii RNR @Sy o6& 9f
focus onautonomous vehicle technologyd

plans to explore life on Mars, as well as by Mary
Barra being nameHortune'sMost Powerful

Woman. Their focus on CSR continues to decline
since Q1 this year.

The CEOs in this sector were largely focused on
company and industry performana@nd there
wasbeen a continued increase fimcuson safety
and global performance/globalization.

Top stories focused on forthcoming car
technologies such as autopilot and production
abilities.

Most Active Technology CEElon Musk, Tesla

The following graphic illustrates the most commonly used
words by MinufacturingCEOgJulyl- September 302016)

Volume by Company
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